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Intergraf is delighted to 
announce the winner and 
runners-up of the Intergraf 
Young Talent Award 2026, our 
annual celebration of the 
pioneering ideas of young 
people in print. The first prize 
was awarded to Irina Pinta from 
Romania. Annika Nürk from 
Germany won second place, and 
Izelda Lala from the United 
Kingdom was awarded third 
place. 

As the print industry continues to evolve, it is essential to listen to the expectations and ideas of 
younger generations. At Intergraf, we are committed to encouraging innovative thinking and 
ensuring that print remains attractive, relevant, and future-oriented. Established in 2017, the 
Intergraf Young Talent Award provides a platform for the next generation of print professionals to 
share their perspectives with industry leaders across Europe. Each year, an expert jury selects the 
most insightful and original submissions that explore the future of print and communication. 

The 2026 award theme explored a timely question: “What opportunities do you see for print in a 
hyper-personalised future?” Participants were invited to reflect on how the graphic industry can 
evolve in an increasingly personalised, automated, and data-driven communication environment, 
while addressing issues such as innovation, customer experience, privacy, ethics, and cross-media 
integration. 

The first-place winner of Intergraf’s Young Talent Award 2026, Irina Pinta, highlighted the unique 
strengths of print in a world saturated with digital communication. In her submission, she argued 
that hyper-personalisation rewards relevance rather than simply speed, positioning print as a 
medium capable of creating stronger emotional engagement, trust, and memorability. She 
emphasised the growing importance of personalised print in omnichannel communication 
strategies, packaging, and customer experience, while underlining the importance of sustainability 
and responsible data use in the future of personalised communication.  

 Irina pointed out: “I see print becoming sharper, smaller in volume perhaps, but bigger in value. I 
see it becoming the premium layer of communication: more targeted than mass mail, more 
memorable than digital clutter, and more trusted than the average algorithmically assembled 
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message. I see opportunities in personalised direct mail, in connected omnichannel campaigns, in 
packaging that becomes interactive and intelligent, and in transactional print that finally stops being 
treated as dead paper and starts being used as live communication. Most of all, I see an opportunity 
for print to stop apologising for existing. The future does not belong only to the fastest channel or the 
cheapest impression. It belongs to the channels that can create relevance, trust, and impact.” 

This year’s second-place winner, Annika Nürk, explored how hyper-personalisation could 
transform publishing and print products. Her paper examined opportunities in personalised 
children’s books, adaptive non-fiction, modular storytelling, and premium print editions. Annika 
argued that print’s physicality and permanence give it a unique advantage in a highly digital world, 
allowing books and printed products to become meaningful personal artefacts rather than 
disposable content. She also highlighted the role of digital printing, print-on-demand, and web-to-
print technologies in enabling scalable personalised production. 

The winner of third place, Izelda Lala, focused on the psychological and experiential dimensions 
of hyper-personalisation. Her submission examined how print can create stronger emotional 
connections through customer experience, data-enabled print, and cross-media integration. She 
highlighted the growing issue of digital fatigue and argued that print offers familiarity, reassurance, 
and trust in an increasingly automated environment. Izelda also explored the role of print in 
sensitive and secure communications, noting the enduring importance of physical print for privacy, 
ethics, and reliability. 

Irina Pinta will present her winning ideas at the Print Matters 2026 conference, taking place 
on 5 June 2026 in Budapest, Hungary. Intergraf warmly thanks all applicants for the high quality 
of their submissions and for sharing thoughtful perspectives on the future of print. The creativity, 
insight, and ambition demonstrated by this year’s participants once again confirm the strength and 
potential of the next generation entering the graphic industry. 

Selected works of the Young Talent Award 2026 contributors can be found on the Intergraf website. 
You can register HERE for the Print Matters Conference. Find more details about the conference 
here. 

– ENDS – 
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The European graphical sector is made up of some 100,000 printing companies (95% SMEs), which employ 
600,000 people, and generate a combined turnover of €80 billion (EU27 + UK, Switzerland, Norway and Iceland). 
Intergraf (www.intergraf.eu) is the European printing industry association, representing employers in the 
graphical sector. We are a Brussels-based umbrella federation with 22 members from 21 countries and 14 
Associate Members from across Europe. Our primary goal is to represent and advocate for Europe’s printing 
industry, working with European Union to support the sector’s competitiveness through advocacy, information-
sharing, networking, social dialogue, and European projects. 
Contact Sergejs Mikaeljans, Communications & Events Officer, for more information: smikaeljans@intergraf.eu 
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