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What is commonly referred to as ‘commercial printing’ in the printing industry is not reflected 
in HS and CN classifications, although it is a significant part of the industry’s production. 
 
From the perspective of the printing industry, brochures, leaflets, trade advertising material 
as well as catalogues do belong to the same umbrella category. It would be beneficial to 
provide a single entry to these as well as separate entries. 
 
Brochures and leaflets are classified as 4901 Printed books, brochures, leaflets and similar 
printed matter, whether or not in single sheets. 
 
Trade advertising material and commercial catalogues are classified as 4911 Other 
printed matter, including printed pictures and photographs. 
 
These 4 categories of products should be reclassified under one single new entry 
(commercial printing). 
  
In addition to its industrial logic, this approach also has the merit to keep books in a separate 
entry. Books are a separate type of printed products. Moreover, the trade of books follows 
different trends and serves very different markets than brochures and leaflets. 



 
Moreover, this approach would also reduce the size of the large category 4911 Other printed 
matter, including printed pictures and photographs, which encompasses a broad range of 
printed products which has gained significant market shares overtime. 
 
Commercial printed products, including trade advertising material, commercial catalogue, 
brochures and leaflets can either be classified under a new 4-digit category or could take over 
an existing entry for which the trade volume is no longer significant. 
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